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Challenge

e Tounderstand the market for football news
and gossip with a view to identifying gaps in

the market for a new multi-media football
proposition

Approach: Three stage process:

e Kick-start session

e Group and depth insight programme:

— Investigative Journalists

— Groups pretasked to complete football
and football media diaries

— Father and Son Magazine Reviews

e Debrief/Working Session

Results:

e |dentified opportunities and created blue-
print for new Match of the Day magazine/
website

e Launched in Spring 2008 the magazine is
now vying for category leadership and

amassing c. £8.5m sales/pa
The

Marketing Directors

BBC Match of the Day Success Story
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Call Guy Tomlinson to find out how we could help you:

- -

The Market Researchers
The Old Barrel Store
Brewery Courtyard
Draymans Lane

Marlow Bucks SL7 2FF

Tel: +44 (0) 1628 400 699 (Main)
www.themarketresearchers.co.uk
Email: info@themarketresearchers.co.uk



