
Skin Quest Success Story

Challenge

ω To  raise awareness and interest in Skin Quest 
and drive visits to their new Marlow clinic

ω To create/test a marketing plan that could be 
scaled/replicated throughout the UK

Approach

ω Working with, and providing marketing support 
to the management team to develop and 
implement a marketing strategy and plan

Results 

ω Marketing activities developed and introduced in 
a month from briefing; are driving significant 
increase in awareness, interest and custom

ï Launch events and PR is building image and local 
relationships

ï Press and online advertising, direct to home 
promotion and website driving image and trial

ω Second clinic planned for late 2010



Skin Quest Advertising

Spring 2009/10 Autumn 2009 Winter 2009/10



Skin Quest Direct to Home Promotion

Spring 2009 Autumn 2009

Winter 2009/10


