
A powerhouse of insight, creativity 
and brand marketing expertise to 
Create and Position Media Brands
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Benefits of Branding

ωNot a programme, magazine, logo or name, but a perception 
to win the hearts and minds of audiences and advertisers

ωA recognised value proposition

ïAttracts and retains attention and interest

ïAdds audience, advertiser and 
shareholder value

ωExtendable

ωEnduring
Disney is awesome. For 75 years, 

its fantasies and larger than life 

experiences have swept away kids 

and adults, producing winner after 

another

Fred Wiersama



The challenge is to optimise the range of variables ie. 
ŎƻƴǘŜƴǘΣ ƭƻƻƪ ŀƴŘ ŦŜŜƭΣ ŎƘŀǊŀŎǘŜǊǎκǇŜǊǎƻƴŀƭƛǘƛŜǎ Χ


