A powerhouse of insight, creativity
and brand marketing expertise to



Why Bother?

Fragmenting
and
demanding
audiences

Harder to
achieve audience

cut-through,
stand-out
and appeal

New and
increasing
competition
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Digital
convergence
and media
substitution

More
demanding
shareholders




Benefits of Branding

w Not a programme, magazine, logo or name, but a perception
to win the hearts and minds of audiences and advertisers

w A recognised value proposition
I Attracts and retains attention and interest

I Adds audience, advertiser and
shareholder value

w Extendable
w Enduring

Disney is awesome. For 75 years,
its fantasies and larger than life
experiences have swept away kids
and adults, producing winner after
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The challenge is to optimise the range of variables ie.
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Evening 1]
AL 6.00pm Mad Labs
AL 6.30pm I DidIn't Know That
A, 7.00pm Big Cat Crisis

Ay g.00pm 4+ Warplanes: The Age OF Stealth

Ay 0.00pm Outbreak Investigation: The Phi...

Sunday at 1.00am
—
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